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361 Tranquil Touch Learning Pathway
“Where Transformation Becomes Tranquillity”
At 361 Tranquil Touch, our accredited courses empower professionals and organizations to

thrive. Each programme is designed to balance practical skills with holistic growth, with
Emotional Intelligence (EQ) woven through every learning journey.
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¥ The Emotional Intelligence Advantage Series: Corporate Mastery Programs by 361
Tranquil Touch

Tone: Corporate professional — ideal for HR teams, managers, leaders, and corporate
wellness programs.

Format: Modular training (half-day, full-day, or multi-session), adaptable for in-person or
virtual delivery.

Credentialing: Optional CPD or internal certification add-on available.
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1. Foundations of Emotional Intelligence
Course Overview
This foundational program introduces participants to the core principles of Emotional
Intelligence (EI) and its measurable impact on leadership, team performance, and workplace
culture. Participants will learn to identify, understand, and manage emotions—both their own
and those of others—to enhance collaboration and decision-making.
Target Audience
All employees, new managers, and teams beginning their EI development journey.
Learning Objectives

e Define the components of Emotional Intelligence (self-awareness, self-regulation,

motivation, empathy, social skills).

e Recognize emotional triggers and behavioral patterns.

e Apply EI principles to improve communication and relationships.

o Develop strategies for managing emotions under pressure.
Key Modules

1. Understanding Emotional Intelligence: The science and psychology behind EI.

2. Emotional Triggers and Patterns.

3. Building Emotional Awareness through Reflection.

4. Applying EI in Professional Communication.

5. Emotional Intelligence and Team Collaboration.
Activities & Exercises

o Emotional self-assessment questionnaire.

e Reflection journal: “How emotions influence my work decisions.”

o Pair activity: Empathy mapping and feedback practice.
Delivery Format

o Half-day or 1-day workshop

e In-person or virtual facilitation
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Assessment / Certification

e Optional EI self-assessment with reflective feedback session.

""" Takeaway Tools

e 361 Tranquil Touch EI Workbook

: : ) o “Emotion Regulation in the Workplace” quick reference guide

. o Reflection journal

. 2. Emotional Regulation and Mindful Awareness

. Course Overview

. This course focuses on developing the ability to manage emotions effectively through self-

. awareness, mindfulness, and resilience practices. Participants will gain techniques to remain

calm and focused under stress, improve productivity, and sustain emotional balance in fast-
paced environments.
Target Audience
Corporate professionals, team leaders, and HR practitioners managing high-pressure roles.
Learning Objectives
e Understand the link between emotions, stress, and performance.
e Learn mindfulness techniques to enhance focus and composure.
o Develop emotional regulation strategies for challenging workplace situations.
e Build resilience through awareness and self-care.
Key Modules
1. The Neuroscience of Emotional Regulation.
2. Mindfulness as a Tool for Emotional Stability.
3. Stress Awareness and Management Techniques.
4. Practical Frameworks for Responding vs. Reacting.
5. Building Emotional Agility.
Activities & Exercises
e Guided mindfulness and breathwork practice.
e Group reflection: “Responding with awareness.”
o Emotional resilience mapping exercise.
Delivery Format
e Half-day or 1-day workshop
e (Can be offered as part of a wellness or leadership program.
Assessment / Certification
Optional self-reflection and resilience action plan submission.
Takeaway Tools
o Mindful Regulation Toolkit (guided meditation audios, breathing scripts) . .
e 10-Minute Emotional Reset Exercise Sheet ..
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3. Heart—Mind Alignment: Integrating Intuition and Logic
Course Overview
Designed for professionals in decision-making and leadership roles, this course explores the
synergy between rational thought and emotional intelligence. It helps participants make
balanced decisions by integrating logic, empathy, and intuition.
Target Audience
Managers, senior leaders, project managers, and decision-makers.
Learning Objectives

o Identify and leverage intuitive awareness in leadership.

o Balance emotional and analytical thinking for sound decisions.

o Strengthen self-trust and confidence in leadership choices.

e (Cultivate emotionally intelligent problem-solving skills.
Key Modules

1. Emotional Intelligence in Decision-Making.

2. Intuitive Leadership and the Power of Self-Trust.

3. Cognitive Bias and Emotional Clarity.

4. Applying EI in Conflict and Negotiation.

5. Building Authentic Leadership Presence.
Activities & Exercises

e “Head vs. Heart” decision analysis.

e Guided reflection: “When intuition led me right.”

e Leadership simulation: Emotionally intelligent problem-solving.
Delivery Format

e 1-day leadership masterclass or 2-part executive coaching module.
Assessment / Certification
Optional reflection and leadership insight paper.
Takeaway Tools

e Heart-Mind Decision Framework template

o Emotional Clarity Checklist

e Reflective Journal
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4. Emotional Intelligence in the Workplace

Course Overview

This program equips participants with tools to integrate EI into daily operations, fostering
collaboration, productivity, and employee engagement. The course emphasizes
communication, teamwork, and customer relationships through emotionally intelligent
behavior.

Target Audience
Corporate teams, HR departments, customer service professionals, and mid-level managers.
Learning Objectives

e Recognize the impact of EI on workplace dynamics.

e Apply EI to enhance collaboration and communication.
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o Navigate workplace conflicts constructively.

o Use El to deliver exceptional customer experiences.
Key Modules

1. Emotional Intelligence in Action: Practical Application in Teams.

2. Communication with Empathy and Impact.

3. Handling Difficult Conversations.

4. Emotional Safety and Psychological Trust in Teams.

5. Customer and Stakeholder Relationship Building.
Activities & Exercises

e Team empathy and trust-building workshop.

e Scenario-based conflict resolution role-play.

o Reflective journaling: “Emotional tone in communication.”
Delivery Format

e 1-day or modular training

o Suitable for all levels within the organization
Assessment / Certification
Optional team feedback report or EI workplace impact plan.
Takeaway Tools

e EI in Communication Toolkit

e Conflict Resolution Framework

e Workplace Relationship Guide
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5. Leading with Emotional Intelligence
Course Overview
A flagship leadership program designed to help executives and managers enhance their
leadership impact through emotional intelligence. The focus is on self-awareness, empathy-
driven leadership, and fostering resilient, high-performing teams.
Target Audience
Leaders, executives, senior managers, and high-potential future leaders.
Learning Objectives
e Understand the role of EI in transformational leadership.
o Foster empathy, trust, and collaboration in teams.
o Navigate change and uncertainty with emotional agility.
e Create psychologically safe environments that encourage innovation.
Key Modules
1. The Emotionally Intelligent Leader.
2. Building Self-Awareness and Empathy in Leadership.
3. Leading with Compassion and Authenticity.
4. Emotional Agility in Change and Crisis.
5. Coaching Conversations and Feedback Mastery.
Activities & Exercises
e 360° Leadership EI Assessment.
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e Leadership reflection: “The emotions behind my leadership style.”
o Peer coaching simulation with feedback.
Delivery Format
e 2-day intensive workshop or 4-module leadership program.
e Optional coaching follow-up for integration.
Assessment / Certification
Formal EI assessment and leadership reflection project.
Takeaway Tools
o Emotional Intelligence Leadership Toolkit
e Leadership Reflection Journal
e 30-Day Integration Plan

- - - L] - - L] L]
- - - L] - - - -

- L - L] L]

6. Emotional Intelligence for Change and Transformation
Course Overview
This program empowers leaders and teams to navigate organizational change with resilience
and empathy. Participants will learn to manage the emotional side of transformation—
building trust, engagement, and psychological safety during transitions.
Target Audience
Change managers, HR professionals, project leaders, and transformation teams.
Learning Objectives
o Understand the emotional cycle of change and its impact on performance.
o Build strategies to manage resistance with empathy and communication.
o Cultivate resilience and adaptability within teams.
o Develop emotionally intelligent approaches to leading change.
Key Modules
1. The Emotional Landscape of Change.
2. Overcoming Resistance through Empathy.
3. Communicating Change with Clarity and Care.
4. Leading with Emotional Agility.
5. Building Collective Resilience and Engagement.
Activities & Exercises
o Case study: “Managing Emotions in a Change Initiative.”
e Role-play: Compassionate communication during restructuring.
e Team reflection: “Supporting emotional transitions.”
Delivery Format
e 1-day immersive workshop or 3 X 90-minute sessions.
e (Can integrate with existing change management frameworks (PMBOK, ADKAR,
Agile).
Assessment / Certification
Optional reflection project: Emotional Impact Assessment for a live change scenario.
Takeaway Tools
e Change Resilience Toolkit
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e Communication Scripts for Emotionally Intelligent Leaders
o Team Engagement Planning Template

7. Emotional Intelligence for Coaches and Healers (Corporate Adaptation)
Course Overview
Adapted for internal coaches, mentors, and people leaders, this course integrates emotional
intelligence into coaching conversations. It enhances the ability to build trust, listen deeply,
and facilitate growth through emotionally attuned communication.
Target Audience
Leadership coaches, HR business partners, people managers, and wellness champions.
Learning Objectives
e Develop advanced empathy and active listening skills.
e Recognize emotional cues and manage transference in coaching interactions.
e Build emotional safety and psychological trust.
e Apply EI techniques to coaching and performance development.
Key Modules
1. Foundations of Emotionally Intelligent Coaching.
2. Empathy and Nonverbal Communication.
3. Managing Emotional Triggers in Coaching Relationships.
4. Feedback Delivery with Compassion and Clarity.
5. Coaching for Emotional Growth and Accountability.
Activities & Exercises
e Role-play: Coaching through emotional resistance.
e Active listening lab with real-time feedback.
e (ase reflection: Emotional boundaries in coaching.
Delivery Format
e I-day experiential workshop or 4-session coaching lab.
e Recommended as a follow-on to “Leading with Emotional Intelligence.”
Assessment / Certification
Coaching demonstration or peer feedback submission.
Takeaway Tools
e EI Coaching Conversation Guide
o Reflective Coaching Journal
e Emotional Boundary Checklist
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8. Emotional Resilience and Burnout Prevention

Course Overview

This program helps professionals build mental and emotional resilience to prevent burnout. It
focuses on recognizing early signs of fatigue, applying emotional regulation techniques, and
creating sustainable habits for well-being and productivity.

Target Audience
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Corporate employees, managers, and HR teams focused on well-being and performance.
Learning Objectives
o Identify personal and team burnout indicators.
e Strengthen coping mechanisms and emotional boundaries.
e Apply mindfulness and EI tools to manage stress effectively.
o Create personalized resilience and recovery plans.
Key Modules
1. The Science of Burnout and Emotional Fatigue.
2. Emotional Boundaries and Self-Awareness.
3. Mindful Recovery and Restorative Practices.
4. Building a Resilient Work Culture.
5. Personal Action Planning for Sustainable Well-being.
Activities & Exercises
o Emotional check-in and resilience self-assessment.
e Group reflection: “What drains and what restores me?”
e Guided visualization for renewal.
Delivery Format
o Half-day or 1-day workshop
e Optional follow-up wellness coaching module
Assessment / Certification
Completion of a personalized resilience action plan.
Takeaway Tools
e Resilience and Burnout Prevention Workbook
o Emotional Energy Tracker
o Self-Care Planning Template
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9. RISE for Teens: Emotional Intelligence and Self-Leadership
Course Overview
An empowering youth development program that introduces Emotional Intelligence as the
foundation for confidence, communication, and leadership. It helps young participants
understand their emotions, manage challenges, and cultivate self-awareness and empathy.
Target Audience
Students, youth groups, and early career programs (ages 13—18 or young professionals).
Learning Objectives

e Understand emotions and their impact on behavior.

e Build confidence through self-awareness and regulation.

e Improve communication and empathy with peers.

o Develop self-leadership and responsible decision-making.
Key Modules

1. Understanding Emotions: The Building Blocks of EI.

2. Confidence and Self-Belief through Awareness.

3. Communicating with Empathy and Respect.
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4. Managing Stress and Peer Pressure.

e 5. Leadership through Emotional Integrity.

""" Activities & Exercises

e e Group storytelling: “My emotional strength moment.”
: : ) o Emotion-to-action reflection journal.

. e Role-play: Handling peer conflict constructively.

.. Delivery Format

. . e I-day youth workshop or 6-week after-school program.
. e Adaptable for schools or youth wellness retreats.

. Assessment / Certification

. Certificate of participation with reflection workbook.

. Takeaway Tools

o RISE Reflection Journal
e Daily Emotional Awareness Tracker
e Positive Affirmation Cards

10. Family Emotional Intelligence Workshop (Reframed for Team Relationship
Building)
Course Overview
This course adapts the principles of family EI to strengthen workplace relationships. It
focuses on communication, trust, and emotional safety—helping teams operate with
compassion and connection similar to a high-functioning family unit.
Target Audience
Teams, departments, and organizations seeking to improve interpersonal trust and
communication.
Learning Objectives

o Foster deeper trust and mutual respect in teams.

e Enhance communication through emotional awareness.

e Develop collective empathy and understanding.

o Build supportive, inclusive team dynamics.
Key Modules

1. Emotional Safety and Psychological Trust in Teams.

2. The Power of Listening and Validation.

3. Handling Conflict with Respect and Openness.

4. Team Empathy and Connection Circles.

5. Creating a Culture of Emotional Accountability. : :
Activities & Exercises . a
e Team emotional mapping. -
e Communication practice: “Empathy in action.” ..
e Group reflection: “Building our team values.” ..
Delivery Format ..
e l-day interactive team workshop or retreat. .-
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o (Can integrate into corporate wellness or team-building events.

e Assessment / Certification

® * " Team action plan and commitment charter.

""" Takeaway Tools

: : ) e Team Connection Workbook

. o Emotional Accountability Agreement Template

.. o Post-session Reflection Cards

. 11. Emotional Intelligence and Communication Mastery

. Overview:

. This course deepens communication skills through emotional awareness, empathy, and

. influence. It empowers professionals to communicate with clarity and connection, especially
in diverse or high-stakes environments.
Key Objectives:

e Apply EI principles to enhance verbal and nonverbal communication.
e Develop active listening and emotional cue recognition.
e Deliver difficult messages with composure and empathy.
e Strengthen team communication and collaboration.
Ideal For:
Team leaders, client-facing staff, HR, and executives.
Signature Exercise:
“The Emotion Behind the Message” — decoding tone and emotion in workplace
communication.

12. The Emotionally Intelligent Leader Coach
Overview:
A high-level program for leaders who want to adopt a coaching mindset. It integrates EI with
modern coaching techniques to inspire and empower teams.
Key Objectives:
o Shift from directive leadership to facilitative coaching.
o Strengthen trust, listening, and growth-oriented conversations.
e Use EI to unlock team potential and performance.
e Manage emotional blocks in coaching dynamics.
Signature Exercise:
Peer Coaching Lab — real-time coaching with emotional feedback integration.

13. Building Psychological Safety through Emotional Intelligence ..
Overview: ..
Psychological safety is a hallmark of high-performing teams. This course equips leaders to ..
foster open communication, trust, and innovation through emotionally intelligent behavior. ..
Key Objectives: .-
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o Understand the neuroscience and business value of psychological safety.
o Identify behaviors that enhance or diminish trust.
e Apply EI tools to create open, inclusive team environments.
e Build a feedback culture rooted in empathy and curiosity.
Signature Exercise:
The Safe Circle Activity — team-building simulation focused on vulnerability and trust.

14. Emotional Intelligence for Conflict Resolution and Mediation
Overview:
Conflict, when managed intelligently, can become a catalyst for growth. This course reframes
conflict through the EI lens to promote constructive outcomes.
Key Objectives:
e Understand emotional triggers in conflict dynamics.
e Apply empathy and active listening to de-escalate tensions.
o Facilitate resolution conversations that maintain respect.
o Transform workplace disagreements into collaborative solutions.
Signature Exercise:
Conflict Role-Play Matrix — practicing real-case emotional regulation strategies.

15. Emotional Intelligence for Diversity, Equity & Inclusion (DEI)
Overview:
El is central to inclusive leadership. This course explores how awareness, empathy, and social
intelligence support diverse, equitable, and inclusive workplaces.
Key Objectives:
o Develop empathy across cultural and identity differences.
e Identify unconscious bias and its emotional roots.
e Apply EI to foster belonging and inclusion.
o Strengthen inclusive leadership communication.
Signature Exercise:
Empathy Across Perspectives — guided dialogue and role-reversal scenarios.

16. Emotional Intelligence and Decision-Making Under Pressure
Overview:
This program enhances emotional clarity and composure for critical decision-making. It’s
ideal for leaders and managers managing crises, uncertainty, or high-impact projects.
Key Objectives:

e Recognize emotional biases in decision-making.

e Develop calm focus in high-stress environments.

o Balance intuition and data-driven judgment.

o Build confidence in emotionally intelligent leadership choices.
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Signature Exercise:

e The Pressure Simulator — scenario-based decision lab with stress management debrief.

- & w

: : ) 17. Emotional Intelligence and Change Resilience for Teams

.. Overview:

. . While Course #6 focused on leaders, this module supports teams navigating transformation. It
. . strengthens emotional adaptability, unity, and morale during change.

. Key Objectives:

. e Understand emotional stages of change.

. o Strengthen team adaptability and optimism.

. e Use EI tools to maintain motivation under uncertainty.

e Reconnect teams to shared purpose during transitions.
Signature Exercise:
The Resilience Wall — collaborative reflection on overcoming workplace challenges.

18. Emotional Intelligence for Women in Leadership
Overview:
A tailored program celebrating feminine leadership through empathy, intuition, and
resilience. It empowers women leaders to lead authentically and strategically.
Key Objectives:
o Harness EI strengths to influence with authenticity.
o Build confidence and executive presence.
e Manage emotional energy in leadership roles.
e Cultivate support networks and mentorship connections.
Signature Exercise:
Authentic Influence Workshop — crafting personal leadership statements through EI
reflection.

19. The Emotionally Intelligent Project Manager

Overview:

Designed for project managers and agile leaders, this course links EI to collaboration,
stakeholder management, and conflict navigation within projects.

Key Objectives: ..
o Integrate EI into project communication and stakeholder engagement. . .
e Manage emotional dynamics in cross-functional teams. . a
o Foster resilience through project stress cycles. -
o Use empathy for stakeholder alignment and motivation. ..
Signature Exercise: ..
Emotion Mapping in Projects — analyzing emotional drivers across project phases. ..
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20. The Emotionally Intelligent Organization: Culture Transformation Blueprint
Overview:
A strategic executive-level program that helps organizations embed EI into leadership,
culture, and performance frameworks.
Key Objectives:
e Align EI principles with organizational values and culture.
o Design systems that reward empathy, collaboration, and self-awareness.
e Train leaders to champion emotionally intelligent transformation.
e Measure the ROI of emotional intelligence in business outcomes.
Signature Exercise:
Culture Mapping Lab — identifying emotional culture patterns and leadership behaviors.

- L - L] L] - - - L] - - - L]

¢ Optional Add-Ons for the Expanded Series
o Certification Pathways:
o Certified Emotional Intelligence Leader
o Certified EI Workplace Practitioner
o El for HR and Coaching Professionals
e Delivery Options:
o Short workshops (2—4 hrs)
o Full-day intensives
o Multi-week blended learning (online + coaching)
o Executive retreats
e Customizable Learning Tracks:
o Leadership Track: Courses 3, 5, 12, 13, 18, 20
Team Track: Courses 1, 4, 6, 14, 17
Well-being Track: Courses 2, 8, 16, 19
DEI & Culture Track: Courses 10, 15, 20

O O O
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The Conscious Marketing Advantage Series

By 361 Tranquil Touch — Where Authentic Strategy Meets Emotional Connection
Series Concept:

This professional course suite empowers entrepreneurs, leaders, and corporate teams to create
marketing strategies that are emotionally intelligent, ethically driven, and brand-aligned. The
focus is on connection over conversion, building trust, authenticity, and impact in every
message.

- - - L] - - L] L]
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Part 1 — Foundational Marketing Courses
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1. The Art of Authentic Marketing
Course Overview:
This course teaches participants how to market with authenticity and purpose, creating
meaningful customer connections instead of transactional messaging.
Target Audience:
Small business owners, entrepreneurs, and marketing professionals.
Learning Objectives:
e Define your brand’s core purpose and emotional voice.
e Understand the psychology of trust and authenticity in marketing.
e Develop messaging that aligns with brand values and audience emotions.
e Apply EI principles to enhance storytelling and customer engagement.
Key Modules:
1. The Human Psychology Behind Brand Loyalty.
2. Values-Driven Branding: Creating Emotional Resonance.
3. Crafting Your Brand Story.
4. Emotional Connection Through Visual and Verbal Design.
5. Building Long-Term Customer Relationships.
Activities & Exercises:
o Brand Heart Exercise: Define “why you exist.”
o Emotional Storytelling Workshop: Turning mission into message.
o Peer feedback circle: Brand authenticity check.
Delivery Format:
Half-day or 1-day workshop | Virtual or in-person.
Takeaway Tools:
o Authentic Marketing Planner
e Brand Voice and Values Worksheet
e 36ITT Storytelling Framework
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2. Emotional Intelligence in Marketing
Course Overview:
This unique program merges neuroscience, empathy, and brand psychology to help marketers
understand and influence their audience authentically.
Learning Objectives:
o Identify emotional triggers that drive purchasing decisions.
e Apply EI to communication, copywriting, and customer engagement.
o Build campaigns that evoke trust and loyalty.
e Avoid manipulation through ethical emotional marketing.
Key Modules:
1. The Science of Emotional Decision-Making.
2. The Role of Empathy in Brand Communication.
3. Emotional Mapping of Your Audience.
4. Authentic Emotional Storytelling in Campaigns.
5. Emotional Analytics: Measuring Connection, Not Just Conversion.
Activities & Exercises:
o Empathy Mapping for Ideal Clients.
o Emotional Tone Analysis of Existing Campaigns.
e “Feel-Think-Do” Framework Lab.
Takeaway Tools:
e Emotional Brand Map Template
o Ethical Influence Checklist
o Empathy in Marketing Toolkit

- L - L] L] - - - L] - - - L]

3. Conscious Branding and Purpose-Driven Storytelling
Course Overview:
This course helps organizations articulate a brand narrative that integrates purpose, social
impact, and emotional resonance.
Learning Objectives:

e Identify and articulate your brand purpose and social story.

e Build emotionally engaging brand narratives.

e Align internal culture and external messaging.

e Use storytelling to influence brand loyalty and advocacy.
Key Modules:

1. The New Era of Purpose-Driven Marketing.

2. Storytelling Psychology and Structure.

3. Building an Authentic Brand Voice.

4. Embedding Purpose into Every Touchpoint.

5. Brand Culture and Reputation Management.
Activities & Exercises:

e Story Architecture Workshop.

e Brand Purpose Clarity Exercise.
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e Group activity: “Purpose Pitch” storytelling circle.
Takeaway Tools:

e Brand Story Canvas

e Narrative Flow Framework

e Purpose Communication Guide

- - - L] - - L] L]
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4. Building Emotional Connection Through Digital Marketing
Course Overview:
This course integrates emotional intelligence and digital strategy — helping participants
create impactful online campaigns that engage the heart and mind.
Learning Objectives:

o Use emotional intelligence in social media and online branding.

e Create content that builds trust and long-term engagement.

e Translate human empathy into digital storytelling.

e Design online experiences that feel personal and authentic.
Key Modules:

1. Emotional Branding in the Digital Space.

2. Content That Connects: Language and Emotion.

3. Social Media Tone and Authenticity.

4. Building Online Communities with Empathy.

5. Integrating Mindful Marketing Automation.
Activities & Exercises:

e Brand Tone Audit on social platforms.

o Emotional Content Plan Development.

e “The 3E Model”: Empathy, Engagement, and Ethics in Marketing.
Takeaway Tools:

e Social Media EI Checklist

e Content Emotion Planner

o Digital Empathy Framework

- L - L] L]

5. The Marketing Mindset for Conscious Entrepreneurs
Course Overview:
A mindset transformation course for heart-centered entrepreneurs. It shifts focus from fear-
based selling to aligned, intuitive marketing.
Learning Objectives:
e Overcome imposter syndrome and sales resistance.
e Build confidence and authenticity in business promotion.
o Integrate spiritual and strategic alignment in marketing.
e Create sustainable growth through connection and trust.
Key Modules:
1. The Psychology of Self-Expression in Business.
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et 2. Energy and Emotion in Marketing.

e 3. Shifting from Selling to Serving.

e 4. Creating Alignment Between Vision and Voice.
e 5. Consistency and Confidence in Your Brand Presence.
: : ) Activities & Exercises:

.. e Guided visualization: “The Aligned Marketer.”

.. e Marketing Mindset Journal prompts.

. . e Energy audit: “Where your marketing feels forced.”
. Takeaway Tools:

. e Marketing Mindset Journal

. e Confidence & Visibility Checklist

. e Alignment Action Plan

. Part2 — Advanced & Strategic Marketing Programs

6. Strategic Brand Positioning with Emotional Impact
Overview:
Train executives and marketing teams to differentiate their brand emotionally and
strategically in competitive markets.
Focus:
o Emotional positioning strategy
o Competitive storytelling
e Customer experience mapping

7. The Emotionally Intelligent Sales Process
Overview:
Integrate EI with ethical sales to convert relationships into revenue without manipulation.
Focus:
o El in negotiations and persuasion
e Building rapport through empathy
e Reading client emotional cues

8. Crisis Communication and Brand Empathy -
Overview: ..
A vital leadership course for managing emotional and reputational crises with transparency -
and emotional composure. ..
Focus: ..

e Managing public sentiment .

o Emotionally intelligent communication in crises ..

o Building trust post-incident
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9. The Empathetic Customer Experience (CX)

e Overview:

e This course teaches how to embed empathy and human understanding at every customer
e touchpoint — from service to support.

: : ) Focus:

. o Emotion mapping the customer journey

. . o Empathy-led service design

. . e Humanizing digital interactions

. 10. Leadership in Marketing: The Emotionally Intelligent CMO

. Overview:

An executive-level program for marketing leaders ready to drive strategy with emotional
intelligence, innovation, and authenticity.
Focus:

e Leading creative teams with EI

e Managing brand reputation with integrity

o Inspiring emotional engagement across campaigns

# Part 3 — Advanced Emotional Branding, Strategy & Storytelling

11. The Psychology of Consumer Emotions
Overview:
Explore how emotions drive decisions, loyalty, and advocacy. Learn to interpret subconscious
motivators that influence behavior.
Key Objectives:
e Understand the emotional hierarchy of decision-making.
e Map emotions to buyer personas.
o Integrate neuroscience into messaging.
e Predict audience reactions through emotional triggers.
Ideal For: Marketing strategists, brand managers, behavioral researchers.
Signature Exercise:
Emotion Ladder Mapping — plotting emotional motivators against customer touchpoints.

& @

12. Storytelling for Influence and Impact ..
Overview: ..
Master narrative structure and emotional flow to create stories that inspire, sell, and ..
transform. ..
Key Objectives: ..
e Structure stories for emotional progression. ..

e Use vulnerability and authenticity for deeper resonance.
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e Align storytelling with brand and leadership identity.

e e Apply the “Hero’s Journey” to marketing and leadership.

" * "  Signature Exercise:

: : : Brand Story Arc Workshop — turning your message into a transformation story.

: : 13. The Neuroscience of Marketing and Emotional Triggers

. . Overview:

. A cutting-edge program on how the brain responds to stimuli, emotion, and trust in
. marketing.

. Key Objectives:

. e Understand limbic system decision-making.

o Design emotional touchpoints for retention and recall.
e Use neurobranding ethically for impact.
e Create emotionally congruent visual communication.
Signature Exercise:
Neurotrigger Analysis — decoding high-impact campaigns.

14. Branding with Emotional Integrity
Overview:
Develop brand authenticity from the inside out — ensuring internal culture, leadership tone,
and marketing voice are aligned.
Key Objectives:
o Identify emotional dissonance in branding.
e Align culture, communication, and visual tone.
o Create emotionally consistent brand experiences.
o Use integrity as a competitive advantage.
Signature Exercise:
Integrity Audit — assessing alignment between promise, perception, and delivery.

15. Empathetic Content Creation for the Digital Age

Overview: )
Learn to write and design content that connects emotionally in a crowded digital world. .
Key Objectives: . s
e Translate brand voice into emotionally resonant digital content. . .
e Master tone, pacing, and emotional timing in writing. . .
e Build trust through transparency and storytelling. ..
e Humanize automation and digital engagement. ..
Signature Exercise: ..
Empathy Writing Lab — reworking promotional content with emotional depth. ..
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. Part 4 — Social, Sustainable & Purpose-Driven Marketing

: : : 16. Ethical Influence and Conscious Persuasion

. Overview:

. . A course on responsible persuasion — how to market with integrity while influencing
.. behavior ethically.

.. Key Objectives:

.o e Understand persuasion vs. manipulation.

. e Use emotional nudges responsibly.

. e Build credibility and trust in influence.

. o Communicate with transparency and respect.

. Signature Exercise:

The Ethical Mirror Test — evaluating the integrity of messaging.

17. Purpose-Driven Marketing and Social Impact Branding
Overview:
Align your brand with causes that matter and communicate purpose authentically.
Key Objectives:
e Define social purpose and align with brand identity.
o Build partnerships rooted in shared values.
e Measure and communicate social impact effectively.
e Avoid “purpose washing” through transparency.
Signature Exercise:
Impact Mapping Session — connecting brand goals to global or community outcomes.

18. Sustainability and Emotional Connection in Modern Branding
Overview:
Train teams to integrate sustainability messaging with emotional intelligence — appealing to
both heart and conscience.
Key Objectives:
e Build emotionally engaging sustainability campaigns.
o Communicate corporate responsibility with authenticity.
o Balance emotional appeal with data transparency. .
e Craft narratives that inspire conscious consumerism. . s
Signature Exercise: ..
Eco-Emotion Lab — developing brand sustainability stories. ..
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et 19. The Mindful Marketer: Balance, Energy & Creativity

e Overview:

e This wellness-infused professional development course helps marketers sustain creativity and
e emotional balance in high-performance environments.

: : ) Key Objectives:

.. o Understand emotional burnout in marketing roles.

. . o Use mindfulness and reflection to enhance creativity.

. . o Build energy management practices for innovation.

. e Reconnect to purpose for authentic creative flow.

. Signature Exercise:

. Creative Flow Reset Meditation + journaling exercise.

20. Building Communities with Heart: Human-Centered Social Media
Overview:
Master the art of social media connection — beyond metrics and likes — to build genuine
online communities.
Key Objectives:
o Shift from broadcast to relationship marketing.
e Develop emotionally intelligent engagement strategies.
o Build consistency and authenticity in digital storytelling.
o Handle online conflict and feedback with grace.
Signature Exercise:
Community Energy Mapping — understanding your brand’s emotional footprint online.
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~ The Conscious Law & Ethics Advantage Series
By 361 Tranquil Touch — Where Integrity Meets Awareness

Series Vision:

To cultivate legal and compliance professionals who think ethically, act mindfully, and lead
with emotional intelligence.

Each program integrates law, governance, and self-awareness to foster cultures of trust,
transparency, and responsibility.

- - - L] - - L] L]
- - - L] - - - -

- L - L] L]

Part 1 — Foundations of Conscious Law & Ethics

1. Ethics, Integrity, and Emotional Intelligence in the Workplace
Overview:
A foundational program exploring how emotional intelligence shapes ethical decision-making
and integrity-driven leadership.
Learning Objectives:
o Understand the intersection between emotion, ethics, and law.
e Apply EI principles to ethical dilemmas.
o Strengthen moral reasoning and professional accountability.
o Foster a culture of transparency and ethical awareness.
Key Modules:
1. Emotional Drivers of Ethical Behavior.
2. Building Trust and Accountability in Teams.
3. Managing Ethical Dilemmas with Emotional Agility.
4. Creating Psychologically Safe and Ethical Cultures.
Signature Exercise:
Ethical Compass Mapping — identifying personal and organizational ethical anchors.

2. Legal Literacy for Non-Legal Professionals
Overview:
A practical introduction to essential legal concepts for business and HR leaders, promoting
compliance confidence and risk awareness.
Learning Objectives:
e Understand contracts, liability, and corporate governance basics.
o Recognize risk and regulatory obligations.
o Communicate effectively with legal stakeholders.
o Integrate compliance into project management and operations.
Key Modules:
1. Fundamentals of Business and Contract Law.
2. Data Privacy, Employment, and Compliance Essentials.
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3. Legal Risk in Corporate Decision-Making.

4. Managing Disputes with Emotional Intelligence.
Signature Exercise:
Case Study: “The Cost of Overlooking the Fine Print.”

- - - L] - - L] L]
- - - L] - - - -

3. Emotional Intelligence in Legal Practice
Overview:
For legal and compliance professionals — enhancing advocacy, client management, and
negotiation through emotional awareness.
Learning Objectives:
e Build empathy and rapport with clients and colleagues.
e Navigate conflict and high-pressure environments with composure.
e Develop self-regulation under professional stress.
e Apply EI for ethical, compassionate legal service.
Key Modules:
1. Emotional Awareness in Legal Communication.
2. Managing Stress and Burnout in Law.
3. Empathy in Advocacy and Mediation.
4. Building Trust and Credibility through Emotional Presence.
Signature Exercise:
Client Perspective Simulation — practicing empathy-based listening in complex cases.

- L - L] L]

4. Mindful Compliance and Corporate Governance
Overview:
Transform the compliance mindset from obligation to empowerment — promoting
awareness, ethics, and accountability.
Learning Objectives:
e Redefine compliance as a culture, not a checklist.
o Integrate mindfulness in governance and decision-making.
e Understand ethical frameworks within regulatory boundaries.
o Develop emotionally intelligent compliance leadership.
Key Modules:
1. Emotional Culture in Compliance.
2. Ethical Leadership and Accountability Structures.
3. The Role of EI in Governance Decision-Making.
4. Building Conscious Corporate Cultures.
Signature Exercise:
The Compliance Awareness Circle — group reflection on ethics and personal values.
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5. Conflict Resolution and Negotiation for Legal & Corporate Teams

e Overview:

e Develop negotiation and conflict resolution skills using emotional intelligence, empathy, and
""" communication mastery.

: : ) Learning Objectives:

. e Recognize emotional dynamics in negotiation.

.. o Use empathy to diffuse conflict and find win-win outcomes.
. . e Maintain professionalism under pressure.

. e Apply emotional regulation to achieve ethical resolutions.

. Key Modules:

. 1. Emotional Intelligence in Conflict.

. 2. Strategic Negotiation with Empathy.

3. Managing Difficult Conversations.
4. Creating Sustainable Agreements.
Signature Exercise:
Role-Play Negotiation Challenge — integrating EI into professional dispute resolution.

¢ Part 2 — Legal Leadership, Ethics & Risk Transformation

6. Ethical Leadership and Governance for Executives
Overview:
Train leaders to integrate ethics and emotional intelligence in governance and organizational
culture.
Learning Objectives:
e Understand leadership accountability under law.
o Build transparency and ethical decision frameworks.
e Model integrity and moral courage.
o Strengthen stakeholder trust through authentic leadership.
Signature Exercise:
Values-to-Behavior Audit — mapping leadership decisions to ethical values.

7. Data Privacy, Al, and Ethical Decision-Making

Overview: .
An essential course for modern organizations addressing digital ethics, privacy, and ..
responsible use of technology. .o
Learning Objectives: ..
e Understand data privacy laws (POPIA, GDPR, etc.). ..
o Explore emotional and ethical implications of Al and automation. ..
e Create policies grounded in integrity and user empathy. = -
o Balance innovation with accountability. ..
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Signature Exercise:
Ethical Dilemma Simulation: “When convenience crosses the line.”

8. Risk Management through Emotional Intelligence
Overview:
A fresh perspective on risk — combining analytical rigor with emotional awareness to
improve decision quality and crisis response.
Learning Objectives:
o Identify emotional blind spots in risk perception.
e Strengthen team decision-making under uncertainty.
e Build trust-based risk communication.
e Apply EI to crisis leadership and mitigation.
Signature Exercise:
The Calm Under Pressure Lab — emotional regulation in high-risk decision-making.

- - - L] - - L] L]
- - - L] - - - -

- L - L] L]

9. Diversity, Equity, Inclusion & Legal Responsibility
Overview:
Bridge the gap between legal compliance and authentic inclusion through emotional
intelligence and human-centered policy design.
Learning Objectives:
e Understand DEI legal frameworks and ethical foundations.
e Use empathy to inform inclusive decision-making.
o Develop emotionally safe workplace policies.
e Prevent discrimination and bias through awareness and education.
Signature Exercise:
Inclusive Leadership Case Challenge — redesigning a policy through empathy mapping.

10. The Conscious Legal Leader
Overview:
A capstone leadership development program for lawyers, compliance officers, and
governance leaders who want to lead change ethically and mindfully.
Learning Objectives:
o Integrate emotional intelligence, ethics, and leadership.
o Inspire integrity-based decision-making in legal teams.
e Promote well-being and purpose-driven leadership.
e Build influence through authenticity and awareness.
Signature Exercise:
Leadership Reflection Journal: “Integrity as My Professional Legacy.”
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¢ Part 3 — Advanced Ethics, Leadership & Conscious Governance

11. Emotional Jurisprudence: The Human Side of Law
Overview:
This course explores the emotional dimensions of justice, communication, and fairness. It
helps legal and compliance professionals understand how empathy, tone, and human
psychology shape perception and outcomes.
Learning Objectives:
e Recognize how emotion influences interpretation and behavior in law.
o Use emotional intelligence to improve client relations and credibility.
e Build emotional awareness in mediation, negotiation, and advocacy.
e (Cultivate compassion while maintaining professionalism.
Signature Exercise:
The Human Factor Simulation — participants analyze emotional tone in case scenarios.

12. Legal Ethics and Professional Responsibility
Overview:
A classic yet reimagined course that integrates emotional awareness and mindfulness into
ethical conduct for lawyers, executives, and advisors.
Learning Objectives:
e Revisit ethical frameworks for legal professionals.
e Address integrity challenges in modern practice.
e Apply self-regulation and reflection in ethical decision-making.
o Develop strategies for maintaining boundaries and mental clarity.
Signature Exercise:
Ethical Lens Reflection — mapping decisions across emotional, legal, and moral filters.

13. Corporate Risk, Governance, and Emotional Decision-Making
Overview:
An advanced program connecting governance structures with human behavior. It emphasizes
emotional clarity in board-level and strategic risk management.
Learning Objectives:
o Identify emotional bias in risk evaluation.
e Apply emotional intelligence to boardroom communication.
e Align corporate ethics with ESG (Environmental, Social, Governance) standards.
o Build emotionally mature governance cultures.
Signature Exercise:
Risk Reflection Matrix — balancing fear-driven vs. fact-driven decisions.
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14. Workplace Law, Harassment, and Psychological Safety
Overview:
This program addresses workplace harassment, discrimination, and misconduct through legal
frameworks and emotional intelligence.
Learning Objectives:
o Understand legal obligations and psychological safety principles.
o Navigate sensitive investigations with empathy and neutrality.
e Create emotionally safe reporting and resolution channels.
o Design prevention strategies that integrate emotional well-being.
Signature Exercise:
The Safe Workplace Simulation — emotional dynamics in HR—legal collaboration.

- - - L] - - L] L]
- - - L] - - - -
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15. The Ethics of Leadership: Power, Responsibility, and Influence
Overview:
An introspective leadership program exploring the legal, moral, and emotional responsibility
of power and influence.
Learning Objectives:
e Recognize ethical responsibilities in leadership authority.
e Manage power dynamics with humility and awareness.
o Use influence responsibly in decision-making.
o Build emotionally ethical leadership legacies.
Signature Exercise:
Integrity in Action Circle — reflecting on leadership choices through ethical storytelling.

¢» Part 4 — Digital Ethics, Technology & Future Law

16. Cyber Law, Privacy, and Digital Empathy
Overview:
Modernize your understanding of digital compliance by integrating emotional intelligence
and empathy into data governance and cyber responsibility.
Learning Objectives:
e Understand cyber law, privacy legislation, and ethical implications.
o Develop user-centered digital ethics frameworks.
e Build empathy into cybersecurity communication.
e Address digital harassment, Al ethics, and human rights online.
Signature Exercise:
Digital Empathy Audit — analyzing online communication and privacy practices.
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17. Artificial Intelligence, Law, and Human Ethics

e Overview:

e A thought-leadership course exploring the intersection of Al, ethics, and emotional

“ " intelligence in modern law and governance.

: : ) Learning Objectives:

. e Analyze ethical dilemmas arising from Al automation.

.. e Understand regulatory frameworks for Al and data bias.

. . e Apply emotional intelligence to algorithmic fairness and responsibility.

. e Lead ethically in technology-driven organizations.

. Signature Exercise:

. Al Ethics Council Simulation — group decision-making on a real-world Al ethical dilemma.

18. Mediation, Arbitration, and Emotional Intelligence
Overview:
A practical workshop for professionals in conflict resolution and legal negotiation, integrating
mindfulness and empathy.
Learning Objectives:
e Apply EI to de-escalate legal or interpersonal conflicts.
o Strengthen impartiality while maintaining compassion.
e Use active listening and emotional reframing techniques.
o Enhance mediation outcomes through awareness and calm presence.
Signature Exercise:
Peace Table Role Play — simulated mediation emphasizing emotion regulation.

19. Law, Culture, and Diversity: An Ethical Perspective

Overview:

A cultural awareness course that integrates legal frameworks, human rights, and emotional
intelligence across global contexts.

Learning Objectives:

o Explore how cultural values shape ethical and legal systems. .
e Address unconscious bias in global policy application. .
e Use empathy and curiosity in cross-cultural legal dialogue. .
e Build inclusive legal and governance strategies. .
Signature Exercise: '
Cultural Case Clinic — analyzing global ethics through diverse perspectives. -




Joyvthi Mahar L]

TRANQUIL

T O U C H ) joythi@36ltranquiltouch.c

60 Marle Rd, Bramley North, Sandton, 2

20. Restorative Justice and Emotional Healing

‘e Overview:

e A transformative course exploring restorative law, forgiveness, and reconciliation through
e emotional and ethical understanding.

: : ) Learning Objectives:

. e Understand principles of restorative justice and community repair.

. . o Integrate empathy and accountability in dispute resolution.

. . o Facilitate dialogue that prioritizes healing and transformation.

. o Use emotional intelligence to balance justice with compassion.

. Signature Exercise:

. The Circle of Restoration — role-based restorative justice dialogue.
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] The Conscious Technology Advantage Series

: : : By 361 Tranquil Touch — Empowering Digital Transformation with Human Intelligence
: : ) Series Vision:

. . To cultivate emotionally intelligent, ethically responsible, and strategically agile technology
.. professionals who lead digital change with integrity, collaboration, and awareness.

. ¢ Part 1 —IT Foundations & Emotional Intelligence in Technology

1. Emotional Intelligence for IT Professionals
Overview:
Bridge the gap between technical expertise and human connection. This course helps IT
teams build empathy, communication, and self-awareness for effective collaboration.
Learning Objectives:
e Understand emotional triggers in high-stakes tech environments.
e Improve collaboration and communication across departments.
e Manage frustration and stress during technical problem-solving.
o Foster trust in cross-functional projects.
Signature Exercise:
Tech Temper Simulation — practicing calm communication under pressure.

2.IT Project Management Fundamentals
Overview:
An essential course covering the core of IT project delivery through structured methodologies
and practical management skills.
Learning Objectives:
e Apply PMBOK and Agile frameworks to IT environments.
e Understand SDLC stages, risk management, and quality assurance.
o Balance technical and stakeholder priorities.

o Deliver projects on time and within scope. .
Signature Exercise: .
Mini Sprint Simulation — applying iterative delivery planning. .
3. Agile and Scrum Mastery ..
Overview: ..
Learn how to lead agile teams with empathy, accountability, and clarity. This course ..
integrates agile principles with emotional intelligence and team motivation. -
Learning Objectives: .

e Master Agile mindset and Scrum frameworks.
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o Facilitate collaboration through servant leadership.

e e Handle team conflict and resistance.

e « Enhance retrospectives with emotional insight.

“ " Signature Exercise:

.. Empathy Retrospective — identifying team emotions behind blockers.

. . 4. ITIL & Service Management Excellence

. Overview:

. Enhance IT service delivery by integrating process excellence with empathy and customer
. orientation.

. Learning Objectives:

e Understand ITIL framework for service strategy and operation.
e Improve communication between IT teams and business users.
e Apply EI to improve client satisfaction and service recovery.
e Build resilience in IT operations management.
Signature Exercise:
Service Recovery Role Play — managing an emotional client escalation.

5. Digital Collaboration & Virtual Team Leadership
Overview:
Empower managers and IT leads to create connection, trust, and productivity in remote and
hybrid teams.
Learning Objectives:
e Lead distributed teams with empathy and inclusion.
o Use digital tools to enhance engagement and accountability.
e Build psychological safety in online environments.
e Manage burnout and tech fatigue mindfully.
Signature Exercise:
Virtual Empathy Challenge — leading a remote team under time constraints.

. Part 2 — Technical Transformation & Strategic Delivery

6. Business Analysis and Systems Thinking ..
Overview: ..
Develop analytical and design thinking skills for solution-driven problem solving in IT and -
business transformation. ..
Learning Objectives: ..

e Apply structured analysis and system mapping. ..

o Translate user needs into technical requirements. ..

e Use empathy to understand user journeys.
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e Optimize systems through holistic process improvement.

e Signature Exercise:

: : : Stakeholder Persona Mapping — identifying emotional drivers behind requirements.
: ' 7. IT Governance, Risk & Compliance (GRC)

.. Overview:

. . Empower IT leaders to manage governance frameworks with awareness and integrity.
. Learning Objectives:

. e Understand IT risk management and governance frameworks (COBIT, ISO).

. o Develop compliance strategies that align with ethical standards.

. o Use EI to manage stakeholder risk communication.

e Foster a transparent culture around cybersecurity and compliance.
Signature Exercise:
Governance Case Clinic — resolving risk communication breakdowns.

8. Cloud Computing and Data Management Fundamentals
Overview:
A foundation in cloud principles, data protection, and ethical digital infrastructure.
Learning Objectives:
e Understand cloud models (IaaS, PaaS, SaaS).
o Explore data storage, security, and privacy responsibilities.
o Integrate sustainability and ethical data usage.
e Collaborate effectively across digital ecosystems.
Signature Exercise:
Data Ethics Audit — evaluating privacy and accountability in digital systems.

9. Cybersecurity Awareness and Digital Ethics
Overview:
Strengthen awareness of digital security, personal responsibility, and ethical behavior online.
Learning Objectives:

o Identify and prevent cyber threats.

e Apply emotional intelligence in crisis response.

e Communicate risks clearly and calmly.

e Build an organizational culture of digital accountability.
Signature Exercise: . s
Phishing Response Simulation — emotional regulation in security breaches. -
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10. The Role of Emotional Intelligence in Digital Transformation
Overview:
This program combines change management, leadership, and EI for technology-driven
organizational transformation.
Learning Objectives:
o Lead digital initiatives with empathy and strategic clarity.
e Manage emotional resistance during transformation.
o Foster innovation and adaptability.
o Align people, processes, and technology for human-centered change.
Signature Exercise:
Digital Change Simulation — managing emotional dynamics during a system rollout.

- - - L] - - L] L]
- - - L] - - - -
L] L] - L] L
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(# Part 3 — Leadership, Innovation & Future Technology

11. The Emotionally Intelligent IT Leader
Overview:
Develop self-awareness, influence, and empathy in technology leadership roles.
Learning Objectives:
o Balance technical skill with human leadership.
o Communicate vision and change with authenticity.
e Build trust and inclusion across IT teams.
e Use emotional intelligence to drive innovation.
Signature Exercise:
Leadership Reflection Lab — “How emotions shape my tech leadership style.”

12. Strategic IT Management and Digital Strategy
Overview:
Equip IT leaders to align technology with organizational goals using emotionally intelligent
strategic planning.
Learning Objectives:
o Design IT strategy aligned with business value.
o Communicate technical concepts to non-technical stakeholders.
o Use EI to manage board-level relationships.
o Implement strategies for innovation and efficiency.
Signature Exercise:
Tech Strategy Canvas — collaborative planning exercise.
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13. Innovation and Design Thinking in Technology

e Overview:

e Learn to apply creativity, empathy, and user-centric design to drive technological innovation.
" ° " Learning Objectives:

.. e Apply design thinking to IT problem-solving.

.. e Map customer journeys and emotional touchpoints.

.. o Encourage creative team collaboration.

. . e Deliver innovative, people-focused solutions.

. Signature Exercise:

. Empathy Mapping Sprint — redesigning a digital experience.

14. Data Analytics, AI, and Human-Centered Insights
Overview:
Bridge analytics and empathy — teaching professionals how to interpret data ethically and
contextually.
Learning Objectives:
e Understand Al fundamentals and responsible data use.
e Apply human insight to quantitative findings.
e Avoid bias in algorithmic decision-making.
o Communicate analytics with emotional intelligence.
Signature Exercise:
Data with Heart Workshop — translating analytics into human stories.

15. Change Management for IT Leaders
Overview:
A practical leadership course on managing people, process, and emotions during
technological change.
Learning Objectives:
e Lead transitions using structured change frameworks.
e Address resistance empathetically.
e Maintain morale and productivity during transformation.
e Sustain long-term engagement and performance.
Signature Exercise:
Change Pulse Check — reading and responding to emotional data during transformation.
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. Part4 — Advanced IT Excellence & Digital Responsibility

: : : 16. IT Service Excellence and Customer Empathy

. Overview:

. . Elevate IT support from transactional to transformational through empathy and active
. . listening.

.. Learning Objectives:

P e Transform service culture to customer-centric thinking.

. o Communicate effectively under technical pressure.

. o Use EI to manage customer frustration.

. e Develop consistency in client experiences.

. Signature Exercise:

Customer Emotion Replay — decoding tone and empathy in service scenarios.

17. Emotional Intelligence in DevOps and Engineering Teams
Overview:
Build collaborative, emotionally aware development teams that thrive on psychological
safety.
Learning Objectives:

e Understand interpersonal dynamics in DevOps.

e Cultivate trust and accountability.

e Use empathy to streamline collaboration.

e Manage burnout and team stress in high-intensity delivery cycles.
Signature Exercise:
Retrospective Redesign — analyzing emotional patterns in sprints.

18. Ethical AI and Technology Governance
Overview:
Advance ethical literacy in artificial intelligence, automation, and emerging tech governance.
Learning Objectives:

e Understand Al bias, transparency, and accountability.

e Create ethical Al frameworks.

e Address emotional and social implications of automation.

e Lead responsible innovation. . s
Signature Exercise: ..
Al Ethics Simulation — policy decision-making under ethical tension. ..
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19. Resilience and Stress Management in Tech Careers

e Overview:

e A human-centered course promoting well-being, balance, and emotional sustainability in
* " " high-pressure tech roles.

: : ) Learning Objectives:

. o Identify burnout triggers in IT environments.

.. e Apply mindfulness and energy management.

. . o Build resilience strategies for long-term performance.

. o Promote psychological well-being in tech teams.

. Signature Exercise:

. Tech Reset Meditation — emotional regulation for mental recovery.

20. The Conscious Technologist: Integrating Purpose, Innovation & Humanity
Overview:
A capstone course designed for senior professionals and digital leaders seeking to align
innovation with purpose.
Learning Objectives:
e Lead technology with ethics and empathy.
e Build purposeful innovation cultures.
o Align technology decisions with organizational values.
o Inspire future-ready, heart-centered technology leadership.
Signature Exercise:
Purpose Blueprint Lab — defining “Technology for Human Flourishing.”
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The Soft Skills Mastery Advantage Series

: : : By 361 Tranquil Touch — Enhancing Workplace Effectiveness Through Emotional
. .. Intelligence, Communication, and Confidence

.. ¥ Part 1 — Core Professional Effectiveness

. 1. Effective Communication Skills

. Overview:

Develop clear, confident, and emotionally aware communication in every interaction.
Learning Objectives:
o Communicate ideas clearly and persuasively.
e Adapt your tone and message to different audiences.
o Listen actively and respond thoughtfully.
e Overcome barriers to understanding.
Signature Exercise:
The Clarity Challenge — delivering one message to three different audiences.

2. Emotional Intelligence in the Workplace
Overview:
Learn how emotional awareness enhances teamwork, performance, and leadership.
Learning Objectives:
o Build empathy and interpersonal understanding.
e Manage emotional triggers under pressure.
e Strengthen trust and collaboration.
e Use emotions as data for better decisions.
Signature Exercise:
Emotional Mapping Journal — tracking emotions and patterns through workdays.

3. Active Listening and Empathic Understanding .
Overview: .
A deep-dive into the art of truly hearing others — essential for leadership, HR, and .
teamwork. ..
Learning Objectives: ..

o Develop attentive and reflective listening habits. ..

e Recognize non-verbal emotional cues. .

o Improve relationships through validation and empathy. ..
Signature Exercise: * e
Silent Listening Circle — 3-minute empathy practice without interruption. .
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4. Assertiveness and Professional Boundaries

e Overview:

e Learn to express yourself with clarity, confidence, and respect — without aggression or
e withdrawal.

: : ) Learning Objectives:

. « Differentiate between passive, aggressive, and assertive behavior.

.. o Communicate needs without fear.

. . e Maintain professional respect and credibility.

. Signature Exercise:

. Boundary Role-Play — practicing assertive responses in common workplace scenarios.

5. Time Management and Productivity Excellence
Overview:
Master the art of prioritization, focus, and balance to achieve goals without burnout.
Learning Objectives:
e Manage competing demands effectively.
e Use tools for organization and goal-setting.
o Balance productivity with well-being.
Signature Exercise:
Time Energy Audit — tracking and optimizing daily performance rhythms.

. Part 2 — Interpersonal Mastery & Team Dynamics

6. Teamwork and Collaboration
Overview:
Build trust, synergy, and shared accountability within teams.
Learning Objectives:
e Recognize team roles and dynamics.
o Communicate and collaborate across styles.
o Resolve misunderstandings proactively.
Signature Exercise:
Collaboration Lab — solving a problem through combined team skills.

L

7. Conflict Resolution and Mediation ..
Overview: ..
Turn workplace conflict into constructive communication and growth. ..
Learning Objectives: ..
o Identify emotional and communication triggers in conflict. = -

e Use empathy and listening to de-escalate tension. ..

e Mediate and resolve conflict with fairness and calm.
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Signature Exercise:

e The Win—Win Simulation — transforming a heated conflict scenario into a resolution

: : : dialogue.

: : 8. Adaptability and Resilience in the Workplace

.. Overview:

. . Develop emotional flexibility and resilience in changing or high-pressure environments.
. Learning Objectives:

. e Manage uncertainty with composure.

. e Cultivate optimism and problem-solving mindset.

. e Recover quickly from challenges or setbacks.

Signature Exercise:
Resilience Reflection Worksheet — identifying patterns of emotional recovery.

9. Building Trust and Credibility
Overview:
Learn to establish reliability, integrity, and influence in professional relationships.
Learning Objectives:
e Understand the psychology of trust.
o Build authenticity through consistent actions.
o Strengthen personal and team credibility.
Signature Exercise:
Trust Triangle Mapping — analyzing relationships and identifying trust-building
opportunities.

10. Workplace Etiquette and Professionalism
Overview:
Enhance corporate presence through etiquette, emotional intelligence, and cross-cultural
awareness.
Learning Objectives:
e Apply etiquette across professional interactions.
e Demonstrate respect and diplomacy.
e Maintain professional poise under pressure.
Signature Exercise:
The Professional Persona — analyzing personal brand and first impressions. . .
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. Part 3 — Communication, Influence & Presentation

11. Business Writing and Email Etiquette

12. Presentation Skills and Public Speaking
13. Persuasive Communication and Influence
14. Negotiation SKkills for Professionals

15. Storytelling for Impact and Leadership

0 Part 4 — Leadership & Emotional Maturity

- L - L] L] - - - L] - - - L]

16. Self-Leadership and Motivation Mastery
17. Coaching Conversations for Managers
18. Decision-Making and Critical Thinking
19. Leading with Emotional Intelligence

20. Managing Difficult Conversations

(# Part 5 — Workplace Culture & Diversity

21. Cultural Intelligence (CQ) and Global Collaboration
22. Diversity, Equity, and Inclusion Awareness

23. Empathy and Respect in Multigenerational Teams
24. Gender Intelligence in the Workplace

25. Mindfulness and Stress Management at Work

¢2 Part 6 — Career Advancement & Personal Growth

26. Building Confidence and Personal Presence

27. Professional Networking and Relationship Management
28. Emotional Agility and Workplace Balance

29. Creativity and Problem Solving for Professionals

30. The Conscious Professional: Purpose, Integrity & Growth
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The Leadership & Development Mastery Series

: : : By 361 Tranquil Touch — Where Conscious Leadership Meets Lasting Impact

: : ) Series Vision:

. . To cultivate emotionally intelligent, self-aware, and purpose-driven leaders who drive
.. transformation with integrity, empathy, and vision.

. ¢ Part 1 — Foundations of Personal Leadership

1. Self-Leadership and Emotional Intelligence
Overview:
Build awareness, accountability, and self-mastery — the cornerstone of effective leadership.
Focus Areas:
o Self-awareness and emotional regulation.
e Managing mindset and personal influence.
e Aligning behavior with purpose and values.
Signature Exercise:
Values Alignment Audit — discovering your leadership compass.

2. Building Confidence and Executive Presence
Overview:
Develop authority, authenticity, and calm confidence in every interaction.
Focus Areas:
o Body language, tone, and credibility.
e Overcoming self-doubt and imposter syndrome.
e Speaking with power and clarity.
Signature Exercise:
Leadership Presence Lab — practicing authentic posture and tone.

3. Personal Effectiveness and Accountability .
Overview: .
Master time, focus, and discipline to consistently deliver results. ..
Focus Areas: ..
e Prioritization and self-management. ..
e Accountability systems and goal-tracking. ..
e Managing procrastination and burnout. ..
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4. Resilience and Adaptability in Leadership

e Overview:

e Strengthen your ability to remain calm, decisive, and optimistic during change or adversity.
" " Focus Areas:

: : ) o Emotional recovery and adaptability.

. e Maintaining focus during uncertainty.

.. o Turning setbacks into growth.

. 5. Mindful Leadership: The Power of Awareness and Stillness

. Overview:

. Lead from presence rather than reaction.

Focus Areas:
e Mindful decision-making.
e Reducing stress and reactivity.
e Leading with clarity and compassion.
Signature Exercise:
Leadership Reflection Pause Practice — mindfulness for better decisions.

. Part 2 — Interpersonal Leadership & Team Empowerment

6. Leading High-Performing Teams

7. Coaching and Mentoring for Leaders

8. Delegation and Empowerment Skills

9. Building Trust and Psychological Safety

10. Communication Mastery for Leaders

(Focus across these modules: empowering others, listening, motivation, and emotional

safety.)

0 Part 3 — Transformational & Strategic Leadership

11. Leading Change and Organizational Transformation .
Overview: .
Guide your organization through change using empathy and strategic structure. ..
Focus Areas: ..
o Emotional cycle of change. ..
o Communicating transformation clearly. ..
e Overcoming resistance. ..
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12. Strategic Thinking and Decision-Making
Overview:
Move from operational focus to visionary strategy.
Focus Areas:

e Systems thinking and long-term planning.

e Risk assessment and creative problem-solving.

e Data-informed and emotionally aware decisions.

- - - L] - - L] L]
- - - L] - - - -

13. Leadership Agility and Innovation
Overview:
Develop flexibility, creativity, and open-mindedness in fast-changing environments.
Focus Areas:
e Adapting leadership styles.
o Cultivating innovation culture.
e Encouraging experimentation.

- L - L] L]

14. Ethical and Values-Based Leadership
Overview:
Integrate integrity and compassion into every decision.
Focus Areas:

o Ethical frameworks for modern leadership.

o Balancing results with responsibility.

e Modeling honesty and empathy.

15. Purpose-Driven Leadership
Overview:
Lead with authenticity, passion, and clarity of purpose.
Focus Areas:
e Discovering your leadership “why.”
o Inspiring others through meaning.
e Building legacy beyond profit.

(# Part 4 — Communication, Influence & Emotional Culture

16. Influence Without Authority

17. Leading Difficult Conversations

18. Storytelling for Leadership Impact

19. Conflict Transformation and Emotional Agility
20. Feedback with Compassion and Clarity
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(These courses train leaders to communicate, inspire, and influence effectively and
empathetically.)

¢2 Part 5 — Organizational Leadership & Culture Transformation

- - - L] - - L] L]
- - - L] - - - -

21. Building Leadership Culture and Vision

22. Diversity, Equity & Inclusive Leadership

23. Conscious Change Management for Leaders

24. Creating Emotionally Intelligent Organizations

25. Innovation Culture and Creative Leadership

(Focus: leading through culture, inclusion, and systemic emotional intelligence.)

- L - L] L]

/~ Part 6 — Executive & Legacy Leadership

26. The Emotionally Intelligent CEO
Overview:
Executive-level training for senior leaders on sustainable, conscious influence.
Focus Areas:
o Emotional governance and presence.
o Stakeholder empathy and strategic communication.
o Building legacy organizations.

27. Systems Leadership and Complexity Thinking
Overview:
Navigate complex systems and global challenges with holistic awareness.
Focus Areas:
e Leading adaptive systems.
o Balancing agility with structure.
o Making ethical decisions in ambiguity.

28. Global Leadership and Cross-Cultural Intelligence
Overview:
Equip leaders to lead across borders and cultures with awareness and respect.
Focus Areas:
e Understanding cultural dynamics.
o Building global emotional intelligence.
e Managing international collaboration.
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29. Leadership Well-Being and Emotional Sustainability
Overview:
Focus on leader self-care, balance, and sustainable performance.
Focus Areas:

e Managing emotional fatigue.

o Energy renewal and balance.

e Creating well-being cultures.

30. Legacy Leadership: Impact Beyond the Role
Overview:
Design your long-term contribution and leadership legacy with purpose and grace.
Focus Areas:
e Mentorship and knowledge transfer.
e Defining your leadership philosophy.
o Inspiring the next generation.

L] L] - L] L] L] - - L] L] L] L] L]
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The Coaching & Mentoring Mastery Series

By 361 Tranquil Touch — Guiding Human Potential with Purpose, Awareness, and
Integrity

- - - L] - - L] L]
- - - L] - - - -

¢ Part 1 — Foundations of Coaching Excellence

1. Introduction to Coaching Principles and Practice
Overview:
Understand the fundamentals of professional coaching, including frameworks, ethics, and
emotional awareness.
Learning Objectives:
e Define coaching and distinguish it from mentoring or counseling.
e Understand the GROW model and core coaching competencies.
e Build presence and trust with clients.
Signature Exercise:
Coaching Simulation: Practicing the GROW model with peer feedback.

- L - L] L]

2. The Role of Emotional Intelligence in Coaching
Overview:
Learn to use empathy and emotional insight to deepen the coaching connection.
Learning Objectives:
e Apply EI principles to active listening and questioning.
e Recognize emotional cues and regulate your own reactions.
e Create emotionally safe spaces for transformation.
Signature Exercise:
Emotional Resonance Mapping — reading subtle cues in conversations.

3. Building Trust and Rapport in Coaching Relationships
Overview:
Master the art of establishing psychological safety and trust — the foundation of every
coaching partnership.
Focus Areas:
e Trust-building strategies.
e Maintaining confidentiality and integrity.
o Balancing empathy with professionalism.
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4. Coaching Ethics, Boundaries, and Professional Standards
Overview:
Uphold ethical excellence in all coaching engagements.
Focus Areas:
o International coaching ethics (ICF / EMCC standards).
e Maintaining professional boundaries.
o Handling dual relationships and conflicts of interest.

- - - L] - - L] L]
- - - L] - - - -

5. Active Listening and Powerful Questioning Techniques
Overview:
Refine the skill of listening beyond words and asking transformative questions.
Focus Areas:
o The difference between listening “to reply” and “to understand.”
o Crafting questions that unlock insight.
e Encouraging reflection and self-discovery.

- L - L] L]

. Part 2 — Core Coaching Competencies

6. Goal Setting and Accountability in Coaching

7. Coaching Models and Frameworks (GROW, CLEAR, TGROW)
8. Feedback That Empowers Growth

9. Motivation and Behavioral Change Techniques

10. Managing Resistance and Emotional Barriers in Clients

(Focus across these: structure, progress, and client empowerment.)

. Part 3 — Mentoring Mastery

11. Introduction to Mentoring and Knowledge Transfer
Overview:
Explore how mentoring nurtures growth through experience, guidance, and modeling.
Focus Areas:
o Differences between coaching and mentoring.
e Creating a learning partnership.
o Establishing mentor-mentee agreements.

12. Mentoring for Career Growth and Succession Planning
Overview:

Help organizations build talent pipelines through structured mentoring.
Focus Areas:
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e Mentoring programs in corporate environments.

e e Developing mentees for future leadership roles.

: : : « Aligning mentorship with business goals.

: : 13. Reverse Mentoring and Cross-Generational Learning

.. Overview:

. . Encourage mutual learning between generations for innovation and inclusion.
. Focus Areas:

. e Structuring two-way learning exchanges.

. o Fostering respect across age and skill diversity.

. e Promoting innovation through cross-mentoring.

14. The Art of Giving and Receiving Mentorship Feedback
Overview:
Learn to facilitate growth conversations with tact and sincerity.
Focus Areas:

o Feedback models for mentoring (AID, SBI).

e Managing defensiveness and sensitivity.

e Creating continuous feedback culture.

15. Group and Peer Mentoring Dynamics
Overview:
Explore how collective mentoring builds community learning.
Focus Areas:
o Facilitation skills for group mentoring.
e Managing power dynamics and confidentiality.
e Encouraging cross-functional collaboration.

(# Part 4 — Specialized Coaching Tracks

16. Leadership and Executive Coaching .
17. Team and Organizational Coaching ..
18. Career and Transition Coaching .o
19. Life and Purpose Coaching ..
20. Wellness and Mindfulness Coaching ..
(Each tailored to specific outcomes — organizational, personal, or holistic growth.) ..
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2 Part 5 — Advanced Coaching & Transformation Techniques

: : : 21. Transformational Coaching Methodologies
. Overview:
. . Go beyond performance coaching into identity, mindset, and values transformation.
- Focus Areas:
.. e Transformational questioning.
P e Values-based coaching.
. o Integrating emotional and spiritual intelligence.
. 22. Coaching Through Change and Uncertainty
Overview:
Equip coaches to support clients during transitions or disruption.
Focus Areas:

e Coaching resilience and adaptability.
o Emotional navigation through change.
o Strength-based transformation.

23. Neuroscience and Coaching Psychology
Overview:
Integrate brain-based approaches for insight, focus, and behavior change.
Focus Areas:
e Understanding how the brain learns and unlearns habits.
o Emotional regulation and neuroplasticity.
e Applying neuroscience in practical coaching.

24. Energy Awareness and Somatic Coaching
Overview:
Incorporate body intelligence and presence in your coaching practice.
Focus Areas:
o Reading body cues and posture.
e Somatic grounding and awareness.

e Using embodiment for deeper transformation. . s
25. Intuitive and Creative Coaching Methods ..
Overview: .
Blend structured approaches with intuition and creativity to facilitate breakthroughs. .
Focus Areas: ..

e Art-based and visualization techniques.
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e Accessing intuition ethically.

e o Creative reframing for problem-solving.

: : ) €< Part 6 — Corporate Coaching & Mentoring Excellence

.. 26. Building a Coaching Culture in Organizations

. Overview:

. Enable HR and leadership teams to embed coaching as a growth strategy.
. Focus Areas:

. e Designing internal coaching programs.

e Measuring coaching impact and ROI.
o Developing coaching leaders.

27. Mentorship Programs for Employee Engagement
Overview:
Create mentoring initiatives that enhance retention, morale, and performance.
Focus Areas:
e Program design, training, and evaluation.
e Mentor—mentee matching systems.
e Tracking outcomes and development impact.

28. Coaching for Diversity, Equity, and Inclusion
Overview:
Apply coaching principles to build inclusive and equitable workplaces.
Focus Areas:
e Supporting underrepresented voices.
e Addressing bias and systemic challenges.
o Using empathy for inclusive dialogue.

29. Coaching for Conflict Resolution and Collaboration

Overview: .
Empower teams to turn tension into trust through facilitated coaching. ..
Focus Areas: ..
o Emotional de-escalation and active listening. ..
e Mediation and collaboration tools. ..
o Team empathy-building exercises. ..
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et 30. The Conscious Coach: Purpose, Presence & Professional Mastery

‘e Overview:

e The capstone program for advanced coaches and leaders who embody conscious, ethical, and
e transformational leadership.

: : ) Focus Areas:

.. o Integrating heart-centered leadership with strategy.

. . » Sustaining inner alignment and service mindset.

. . e Developing your coaching legacy and signature method.




@ Joythi Maharaj

T M N Q UIL l;l (071 896 1959

&9 iovthi@36ltranquiltouch.co.za
TOUCH B o 1

@ 60 Marle Rd. Bramley North, Sandton, 2090

.. The Wellness & Corporate Well-Being Mastery Series

: : : By 361 Tranquil Touch — Nurturing Balance, Resilience, and Human Flourishing at
. Work

.. Series Vision:

.. To create workplaces that prioritize mental, emotional, and physical well-being as a

. e foundation for productivity, innovation, and sustainable success.

* ¢ Part 1 — Foundations of Workplace Wellness

1. Introduction to Corporate Wellness & Well-Being
Overview:
Discover the principles of workplace wellness, its ROI, and how to cultivate thriving teams.
Learning Objectives:
e Define holistic wellness in professional settings.
e Understand the link between well-being and productivity.
o Identify key dimensions of wellness (mental, emotional, physical, spiritual, social).
Signature Exercise:
Wellness Wheel Assessment — mapping balance across well-being dimensions.

2. Mental Health Awareness in the Workplace
Overview:
Build mental health literacy and reduce stigma through awareness and early intervention.
Learning Objectives:
e Recognize signs of mental distress.
 Initiate supportive conversations confidently.
o Promote access to resources and self-care strategies.
Signature Exercise:
Stress Signal Mapping — identifying personal and team triggers.

3. Building Resilience and Emotional Strength .
Overview: ..
Empower employees to adapt and thrive in times of challenge or change. ..
Learning Objectives: ..
o Develop personal resilience strategies. .

e (Cultivate a growth mindset. ..

e Build emotional flexibility and optimism. -
Signature Exercise: .

Resilience Journal Reflection — identifying strengths and coping mechanisms.
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4. The Science of Stress Management
Overview:
Learn practical, evidence-based techniques to manage workplace stress.
Learning Objectives:
e Understand the physiology of stress.
e Apply mindfulness, breathing, and grounding tools.
o Redesign workflow habits for calm focus.
Signature Exercise:
The Stress Response Reset — guided breathing and awareness exercise.

- - - L] - - L] L]
- - - L] - - - -
L] L] - L] L

- L - L] L]

5. The Role of Emotional Intelligence in Well-Being
Overview:
Enhance well-being through awareness, empathy, and emotional self-management.
Learning Objectives:
e Recognize emotions as energy and information.
e Build emotional boundaries and resilience.
e Foster a culture of emotional safety and authenticity.
Signature Exercise:
Emotion Flow Chart — identifying daily energy patterns.

. Part 2 — Mindfulness, Presence & Energy Management

6. Mindfulness at Work: Staying Calm in the Chaos

7. Energy Renewal and Burnout Prevention

8. Work-Life Harmony and Boundary Setting

9. Rest, Recovery, and the Power of Pause

10. Focus, Flow, and Cognitive Clarity

(Each course combines mindfulness, neuroscience, and emotional regulation for performance
balance.)

. Part 3 — Physical, Nutritional & Lifestyle Wellness

11. Nutrition for Productivity and Energy
Overview:
Understand how nutrition influences mood, energy, and cognitive function.
Learning Objectives:
e Learn workplace-friendly nutrition habits.
e Manage sugar, caffeine, and fatigue cycles.
e Create mindful eating practices.
Signature Exercise:
Energy Diary — tracking food, focus, and energy patterns.
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12. Movement and Posture for Office Professionals

e Overview:

® " ®  Encourage physical activity and ergonomics for wellness and focus.
*° " Learning Objectives:

: : ) e Recognize effects of sedentary behavior.

. e Incorporate movement microbreaks.

. . e Apply ergonomic adjustments for comfort.

. . Signature Exercise:

. Desk Yoga Sequence — guided posture and breathing reset.
. 13. Sleep Wellness and Cognitive Restoration

Overview:
Learn the neuroscience of rest and its direct link to leadership and performance.
Learning Objectives:
e Understand sleep cycles and brain recovery.
e Build effective evening routines.
o Balance digital habits for rest.
Signature Exercise:
Sleep Hygiene Checklist — optimizing rest for clarity and focus.

14. Managing Energy, Not Just Time
Overview:
Shift from time-based productivity to energy-based performance management.
Learning Objectives:
o Identify personal energy rhythms.
o Balance high-output and recovery periods.
e Manage attention and energy boundaries.
Signature Exercise:
Energy Mapping Matrix — designing your optimal daily flow.

15. Corporate Fitness & Active Lifestyle Challenges
Overview:
Engage teams through workplace wellness initiatives and active collaboration.

L

Learning Objectives: . .
e Design inclusive fitness programs. . .

o Foster team motivation and participation. -

e Measure engagement and impact. ..
Signature Exercise: ..

Team Wellness Challenge — creating accountability through fun. ..
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(# Part 4 — Social, Emotional & Cultural Well-Being

16. Creating Psychologically Safe Workplaces

17. Building Compassionate Leadership

18. Empathy & Connection in Teams

19. Diversity, Inclusion, and Emotional Safety

20. Social Well-Being and Team Belonging

(Focus: inclusion, kindness, trust, and positive relationship culture.)

- L - L] L] - - - L] - - - L]

¢2 Part 5 — Spiritual & Purpose-Driven Wellness

21. Purpose and Fulfillment in Work

22. Gratitude and Positive Psychology Practices

23. Mindful Leadership and Compassionate Decision-Making

24. The Art of Letting Go: Managing Emotional Overload

25. Meaningful Work and Personal Alignment

(Each integrates mindfulness, reflection, and positive psychology techniques.)

<> Part 6 — Organizational Wellness & Cultural Transformation

26. Designing a Corporate Well-Being Strategy
Overview:
Learn how to create, launch, and measure effective wellness programs.
Learning Objectives:
o Align wellness initiatives with organizational values.
e Assess needs through data and feedback.
o Integrate metrics and continuous improvement.
Signature Exercise:
Wellness Strategy Canvas — blueprinting a customized wellness plan.

27. The ROI of Wellness: Data, Impact & Engagement
Overview:
Demonstrate the measurable benefits of corporate well-being.
Learning Objectives:
e Understand ROI frameworks for wellness initiatives.
e Measure absenteeism, engagement, and performance data.
e Communicate outcomes to leadership effectively.
Signature Exercise:
Wellness Impact Dashboard — building key performance metrics.
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28. Leading Well-Being Programs with Emotional Intelligence
Overview:
Equip wellness officers and HR teams to lead initiatives with empathy and engagement.
Learning Objectives:
e Lead through inspiration, not enforcement.
o Communicate well-being as a shared responsibility.
e Build cross-department collaboration.

- - - L] - - L] L]
- - - L] - - - -

29. Hybrid Work Wellness and Digital Balance
Overview:
Support employee health and engagement in flexible and remote environments.
Learning Objectives:
o Identify digital fatigue and isolation risks.
e Cultivate connection in hybrid work cultures.
e Maintain well-being through technology boundaries.
Signature Exercise:
Digital Wellness Agreement — creating shared boundaries for online work.

- L - L] L]

30. The Conscious Workplace: Embedding Well-Being in Culture
Overview:
The capstone course guiding leaders to create workplaces that nurture human flourishing.
Learning Objectives:
o Integrate well-being into leadership, systems, and culture.
e Build holistic metrics for sustainable success.
o Lead with empathy, integrity, and collective purpose.
Signature Exercise:
Conscious Culture Charter — co-creating shared wellness values.
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@ The Sustainability & Corporate Social Responsibility (CSR) Mastery Series
By 361 Tranquil Touch — Leading with Purpose, Integrity, and Impact
Series Vision:

To empower leaders, teams, and organizations to embrace sustainability, ethical
responsibility, and conscious business practices that align profit with purpose.

- - - L] - - L] L]
- - - L] - - - -

¢ Part 1 — Foundations of Sustainability & CSR

- L - L] L]

1. Introduction to Sustainability, CSR, and ESG
Overview:
Understand the core principles of sustainability, CSR, and ESG frameworks shaping global
business.
Learning Objectives:
o Define sustainability, CSR, and ESG.
o Explore the UN Sustainable Development Goals (SDGs).
e Recognize the triple bottom line: people, planet, profit.
o Identify compliance and reporting requirements.
Signature Exercise:
CSR Impact Map — aligning company goals with global sustainability priorities.

2. The Business Case for Sustainability
Overview:
Explore why sustainability isn’t just ethical — it’s a long-term business advantage.
Learning Objectives:
o Link ESG performance to profitability and reputation.
o Understand investor, customer, and regulatory expectations.
o Integrate sustainable strategy into core operations.
Signature Exercise:
Green ROI Canvas — designing sustainability KPIs for business success.

3. Corporate Social Responsibility Fundamentals
Overview:
Learn to design, implement, and measure CSR programs that drive authentic community
impact.
Learning Objectives:
e Identify CSR focus areas (education, health, environment, equality).
e Structure CSR initiatives strategically.
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e Build community partnerships and employee engagement.
Signature Exercise:
CSR Project Design Lab — creating a pilot initiative blueprint.

4. Understanding Environmental, Social & Governance (ESG) Metrics
Overview:
Explore ESG indicators and how they guide global business ethics and investment.
Learning Objectives:
e Understand ESG reporting frameworks (GRI, SASB, TCFD).
e Measure environmental and social impact.
e Build ESG compliance strategies.
Signature Exercise:
ESG Scorecard Workshop — assessing your organization’s ESG readiness.

- L - L] L] - - - L] - - - L]

5. Sustainability Compliance & Reporting
Overview:
Develop knowledge of compliance, audit frameworks, and global regulatory requirements.
Learning Objectives:
e Understand sustainability-related legislation and reporting laws.
e Build transparent communication practices.
e Manage stakeholder disclosures responsibly.
Signature Exercise:
Ethics & Compliance Simulation — resolving a corporate reporting dilemma.

'L Part 2 — Environmental Stewardship & Green Innovation

6. Environmental Management Systems (ISO 14001)

7. Carbon Footprint Reduction & Net-Zero Strategy

8. Circular Economy & Waste Management

9. Sustainable Supply Chain & Procurement

10. Renewable Energy, Resources & Climate Responsibility

(Focus: environmental impact reduction, energy efficiency, and green innovation.)

©2 Part 3 — Social Responsibility & Ethical Leadership

11. Human Rights and Ethical Labor Practices

Overview:

Align workplace practices with international human rights and ethical labor standards.
Learning Objectives:




8 Joythi Maharaj

TRANQUIL @ 0718901959

T O U C H E joyt tranquiltouch..

@ 60 Marle Rd. Bramley North, Sandton, 2090

e Understand global human rights frameworks.
o Identify and prevent exploitation or discrimination.
e Build ethical supply chains.

12. Diversity, Equity, and Inclusion (DEI) in Sustainability
Overview:
Explore how inclusion strengthens sustainable growth and social justice.
Learning Objectives:

o Link DEI and sustainability goals.

o Build equitable social impact strategies.

o Engage marginalized communities ethically.

- - - L] - - L] L]
- - - L] - - - -

- L - L] L]

13. Community Engagement and Stakeholder Partnerships
Overview:
Strengthen relationships with communities and NGOs for impactful collaboration.
Learning Objectives:
o Conduct stakeholder mapping.
o Facilitate community-led development.
o Design participatory engagement models.

14. Ethical Leadership and Governance in ESG
Overview:
Equip leaders to model transparency, integrity, and ethical stewardship.
Learning Objectives:
e Understand governance and accountability mechanisms.
e Manage ethical dilemmas with emotional intelligence.
o Foster responsible decision-making cultures.

15. Social Innovation and Impact Entrepreneurship
Overview:
Empower professionals to use innovation as a force for good.
Learning Objectives:
o Design business models that solve social challenges.
e Combine profit and purpose sustainably.
o Build social enterprises or intrapreneurship projects.
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(# Part 4 — Integrating Sustainability into Strategy

16. Sustainable Business Strategy Development

17. Embedding ESG into Corporate Culture

18. Stakeholder Communication & Sustainability Branding

19. Risk Management & Sustainability Resilience

20. The Future of Work: Sustainability & Digital Transformation
(Focus: strategy, storytelling, and innovation-driven ESG culture.)

- L - L] L] - - - L] - - - L]

¢2 Part 5 — Measuring, Managing & Reporting Impact

21. Impact Assessment & Reporting Tools
Overview:
Master metrics and tools for evaluating sustainability performance.
Learning Objectives:
o Use frameworks like GRI, B Corp, and SDG mapping.
e Quantify outcomes and social return on investment (SROI).
o Communicate impact effectively.

22. Data, Technology, and Al for Sustainability
Overview:
Learn how digital tools enhance sustainability tracking and insights.
Learning Objectives:
o Use data analytics for sustainability intelligence.
e Manage Al for energy and resource optimization.
e Understand data ethics in ESG tech.

23. Sustainable Finance and Green Investment
Overview:
Explore how financial models support ESG-aligned growth.
Learning Objectives:
e Understand green bonds, ESG funds, and impact investing.
e Build investor transparency.
o Evaluate sustainability metrics for capital allocation.

24. Behavior Change and Employee Engagement in Sustainability
Overview:

Drive collective sustainability action across teams.

Learning Objectives:




8 Joythi Maharaj

)36 |TRenan, 8

@ 60 Marle Rd. Bramley North, Sandton, 2090

e Create behavior change campaigns.
o Foster ownership of sustainability goals.
e Recognize and reward green champions.

25. Corporate Citizenship and Global Responsibility
Overview:
Position your organization as a global contributor to sustainable development.
Learning Objectives:
e Align CSR with SDGs.
e Build cross-border partnerships.
o Promote ethical leadership internationally.

- L - L] L] - - - L] - - - L]

<7 Part 6 — Advanced ESG & Conscious Leadership

26. ESG Leadership and Strategic Oversight

27. The Conscious CEO: Purpose-Driven Leadership for Impact

28. Integrating Wellness, Ethics, and Sustainability in Culture

29. Future Trends in ESG Regulation and Green Innovation

30. The Regenerative Organization: Redefining Success Beyond Profit
(Capstone modules for executives, boards, and sustainability champions.)
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B8 The Finance & Business Skills Mastery Series

: : : By 361 Tranquil Touch — Empowering Smart, Ethical, and Emotionally Intelligent
. Business Decisions

.. Series Vision:

.. To develop financially savvy, strategically aware, and ethically grounded professionals who
.o can drive sustainable business success in an evolving global economy.

* ¢ Part 1 — Foundations of Financial Literacy

1. Finance Fundamentals for Non-Financial Professionals
Overview:
Demystify finance and accounting principles so every professional can read numbers,
understand value, and make informed decisions.
Learning Objectives:
o Understand balance sheets, income statements, and cash flow.
e Decode key financial terminology.
e Use financial data to make operational decisions.
Signature Exercise:
Financial Snapshot Workshop — interpreting real company financial statements.

2. Understanding Business Finance
Overview:
Build a holistic view of how money moves within a business ecosystem.
Learning Objectives:

e Understand business models and value creation.

o Identify revenue drivers and cost structures.

o Align financial goals with strategy.

Signature Exercise:

Business Flow Mapping — tracing financial value from input to output. .

3. Budgeting, Forecasting, and Cost Control ..
Overview: ..
Master essential skills for financial planning and cost management. ..
Learning Objectives: ..
e Create effective budgets and forecasts. ..

o Identify cost-saving opportunities. -
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e Track and adjust business performance indicators.

e Signature Exercise:

: : : Zero-Based Budget Simulation — creating and defending a cost plan.
: : 4. Cash Flow Management

.. Overview:

. . Learn to manage liquidity, solvency, and working capital effectively.

. Learning Objectives:

. e Understand the importance of cash flow versus profit.

. o Forecast cash needs and optimize inflows/outflows.

. e Manage credit and collections ethically.

Signature Exercise:
Cash Flow Forecasting Lab — analyzing timing gaps and solutions.

5. Reading and Interpreting Financial Statements
Overview:
Develop confidence in analyzing financial reports and assessing business health.
Learning Objectives:
e Decode balance sheets and income statements.
o Identify trends and red flags.
o Use ratio analysis for performance insight.
Signature Exercise:
Financial Health Scorecard — analyzing a company’s financial well-being.

. Part 2 — Business Acumen & Strategic Thinking

6. Business Strategy and Decision-Making

7. Competitive Analysis and Market Intelligence

8. Risk Management and Business Continuity

9. Strategic Planning and Execution

10. The Role of Emotional Intelligence in Business Strategy

(Focus: linking numbers to strategy, decisions, and leadership awareness.) .

L
'L Part 3 — Financial Management & Analysis ..
11. Corporate Financial Management ..
Overview: -
Learn how organizations manage capital, funding, and investment for sustainable growth. .

Learning Objectives:
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e Understand capital structure and funding options.

e e Analyze ROI, NPV, and capital budgeting techniques.

e o Manage long-term financial performance.

e Signature Exercise:

: : ) Investment Feasibility Case Study — evaluating strategic funding decisions.
. . 12. Financial Modeling and Analysis for Decision-Makers

. Overview:

. Develop analytical skills for scenario planning and business forecasting.

. Learning Objectives:

. e Build and interpret simple financial models.

o Use data-driven insights for leadership decisions.
o Integrate sensitivity analysis into planning.
Signature Exercise:
Scenario Forecasting Challenge — modeling best and worst-case outcomes.

13. Cost Management and Profit Optimization
Overview:
Understand the balance between operational efficiency and sustainable profitability.
Learning Objectives:
o Identify fixed, variable, and overhead cost behaviors.
e Apply activity-based costing.
e Optimize margins through process improvement.
Signature Exercise:
Profitability Heatmap — finding cost-saving opportunities.

14. Financial Decision-Making Under Pressure
Overview:
Enhance judgment, risk tolerance, and emotional control in financial decisions.
Learning Objectives:
e Recognize cognitive and emotional biases.
e Apply rational analysis and intuition effectively.
e Build confidence in uncertain business environments.
Signature Exercise:
Decision Agility Simulation — managing a financial crisis with calm and clarity. . .
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15. Investment Fundamentals & Portfolio Management

e Overview:

e Learn investment principles to manage personal or corporate funds responsibly.
*° " Learning Objectives:

: : ) e Understand risk—return relationships.

. e Analyze investment types and diversification.

.. o Integrate ESG principles into investment decisions.

. . Signature Exercise:

. Investment Case Study: Building a balanced, values-aligned portfolio.

-

. ¢2 Part 4 — Leadership, Innovation & Entrepreneurial Finance

16. Finance for Entrepreneurs and Startups

17. Building a Business Plan with Financial Clarity

18. Pitching for Investment and Funding Readiness

19. Innovation Finance: Funding the Future

20. Scaling with Purpose: Ethical and Sustainable Growth

(Focus: applying finance creatively and ethically to innovation and growth.)

(# Part 5 — Governance, Compliance & Corporate Ethics

21. Corporate Governance and Financial Ethics
Overview:
Foster accountability, transparency, and ethical leadership in finance.
Learning Objectives:
e Understand corporate governance frameworks.
e Prevent fraud and promote ethical stewardship.
o Integrate emotional intelligence in ethical decision-making.
Signature Exercise:
Ethical Dilemma Workshop — balancing compliance and compassion.

22. Financial Compliance and Risk Control .
Overview: ..
Ensure regulatory compliance and financial integrity. ..
Learning Objectives: ..
e Understand internal controls and audit processes. ..

e Manage compliance with local and international laws. ..

o Identify risk exposures and mitigation strategies. -
Signature Exercise: .

Compliance Crisis Simulation — managing financial misreporting ethically.
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23. ESG, Finance, and Sustainability Integration

e Overview:

e Align financial performance with environmental, social, and governance goals.
°° " Learning Objectives:

: : ) e Measure ESG impact through financial metrics.

. o Integrate sustainability into capital allocation.

. . e Communicate financial ESG reports transparently.

. . Signature Exercise:

. Green Finance Dashboard — tracking ESG-related investments.

-

. 24. Ethics and Integrity in Business Decisions

Overview:
Develop moral courage in financial and strategic decision-making.
Learning Objectives:
o Identify ethical dilemmas in business.
e Apply principled reasoning models.
e Build credibility through ethical communication.
Signature Exercise:
The Integrity Index — rating organizational ethical maturity.

25. Crisis Management and Financial Recovery Planning
Overview:
Learn how to lead organizations through financial turbulence with clarity and compassion.
Learning Objectives:
e Develop continuity and recovery plans.
e Manage communication and morale under stress.
e Rebuild resilience post-crisis.
Signature Exercise:
Crisis Recovery Lab — building a post-disruption financial roadmap.

<7 Part 6 — Advanced Leadership & Global Business Skills

26. Negotiation and Financial Influence . s
27. Global Economics and Market Trends ..
28. Mergers, Acquisitions, and Business Integration ..
29. Strategic Partnerships and Joint Ventures s .
30. The Conscious Business Leader: Finance, Ethics & Purpose ..
(Capstone programs for senior executives and strategic leaders.) ..
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28 The Human Resources & People Management Mastery Series

By 361 Tranquil Touch — Cultivating Conscious Workplaces Through People, Purpose &
Performance

Series Vision:
To equip HR and business leaders with the emotional, strategic, and ethical skills needed to
attract, develop, and retain talent in a way that honors both people and purpose.

- - - L] - - L] L]
- - - L] - - - -

¢ Part 1 — Foundations of Human Resources Management

- L - L] L]

1. Introduction to Human Resources Management
Overview:
Gain a holistic understanding of modern HR — from compliance and performance to culture
and well-being.
Learning Objectives:
e Understand HR functions, roles, and responsibilities.
o Explore HR’s evolution into a strategic business partner.
o Link HR strategy to business objectives.
Signature Exercise:
HR Systems Map — aligning HR functions with organizational goals.

2. Emotional Intelligence for HR Professionals
Overview:
Enhance empathy, communication, and trust-building in all HR interactions.
Learning Objectives:
e Apply emotional intelligence to employee relations.
e Build empathy in performance and disciplinary discussions.
o Use self-awareness to reduce bias and conflict.
Signature Exercise:
Empathy in Action — role-playing difficult employee conversations.

3. HR Compliance, Policy & Labor Law Essentials
Overview:
Master the fundamentals of employment legislation and compliance frameworks.
Learning Objectives:
e Understand labor laws, contracts, and employee rights.
e Manage compliance and policy enforcement ethically.
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e Navigate disciplinary procedures with fairness.

e Signature Exercise:

: : : Case Simulation: Managing a grievance under legal compliance.

: : 4. HR Administration and Data Management

.. Overview:

. . Learn efficient, confidential, and tech-savvy HR operations.

. Learning Objectives:

. e Maintain accurate HR records and digital data compliance (POPIA/GDPR).
. o Use HRIS systems effectively.

. o Ensure data privacy and security.

Signature Exercise:
Data Integrity Audit — ensuring HR documentation compliance.

5. Strategic Workforce Planning
Overview:
Align workforce capabilities with organizational growth and change.
Learning Objectives:
e Conduct workforce gap analyses.
o Forecast future talent needs.
o Develop workforce plans for agility and diversity.
Signature Exercise:
Workforce Scenario Planning — anticipating future skills requirements.

. Part 2 — Recruitment, Onboarding & Talent Acquisition

6. Recruitment and Selection Mastery
Overview:
Develop strategic, bias-free, and emotionally intelligent hiring processes.
Learning Objectives:
e Conduct structured interviews and competency-based assessments.
e Minimize bias and foster inclusive recruitment.
o Create engaging candidate experiences. ..
Signature Exercise: ..
Hiring Simulation. Selecting the right fit through EQ-based interviewing. ..
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7. Employer Branding and Talent Attraction

e Overview:

® * " Learn to position your company as a brand people want to work for.

*° " Learning Objectives:

: : ) e Define your employer value proposition (EVP).

.. e Leverage storytelling for recruitment marketing.

. . e Measure brand perception and engagement.

. . Signature Exercise:

. EVP Design Workshop — crafting a compelling brand narrative.
. 8. Onboarding for Engagement and Retention

Overview:
Design onboarding experiences that connect, inspire, and retain.
Learning Objectives:
e Structure onboarding for belonging and productivity.
o Integrate culture and values early.
e Use feedback to improve onboarding success.
Signature Exercise:
Onboarding Experience Design Lab.

9. Diversity, Equity & Inclusion in Recruitment
Overview:
Make inclusive hiring a competitive advantage.
Learning Objectives:
e Understand the importance of representation in hiring.
e Reduce unconscious bias in selection processes.
e Build diversity metrics into HR reporting.
Signature Exercise:
Blind Hiring Simulation — reviewing profiles without bias triggers.

10. Recruitment Analytics & Data-Driven Hiring
Overview:
Apply HR analytics to make smarter hiring and retention decisions.

L

Learning Objectives: . .
e Collect and interpret recruitment data. . a

o Identify talent funnel bottlenecks. ..

e Optimize sourcing channels. ..
Signature Exercise: ..

Talent Analytics Dashboard — tracking real-time hiring performance. ..
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. Part 3 — Performance, Engagement & Development

11. Performance Management and Continuous Feedback

12. Coaching Skills for Managers

13. Employee Engagement and Motivation

14. Building High-Performance Cultures

15. Learning and Development Strategy

(Focus: employee growth, recognition, and intrinsic motivation.)

- - - L] - - L] L]
- - - L] - - - -

(# Part 4 — Leadership, Communication & Employee Relations

- L - L] L]

16. Leading with Emotional Intelligence in HR

17. Conflict Resolution and Mediation Skills

18. Difficult Conversations in the Workplace

19. Effective Communication for HR Leaders

20. Managing Remote and Hybrid Teams

(Focus: communication mastery, mediation, and culture maintenance in evolving
workplaces.)

2 Part 5 — Well-Being, Retention & Organizational Culture

21. Employee Wellness and Mental Health Programs
Overview:
Learn to design holistic wellness strategies that support mind, body, and morale.
Learning Objectives:
o Identify signs of burnout and stress.
e Develop employee well-being frameworks.
o Integrate wellness into performance management.
Signature Exercise:
Wellness Action Planning — designing a holistic workplace program.

22. Reward, Recognition & Retention Strategies
Overview:
Create systems that drive satisfaction, loyalty, and engagement.
Learning Objectives:
o Link recognition to organizational values.
o Explore non-financial reward strategies.
e Build retention metrics for sustainability.
Signature Exercise:
Recognition Strategy Canvas.
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23. Culture Transformation and Change Management
Overview:
Facilitate change through empathy, transparency, and engagement.
Learning Objectives:
e Manage resistance with compassion.
e Align culture to mission and values.
o Lead change initiatives strategically.
Signature Exercise:
Culture Map Workshop.

- - - L] - - L] L]
- - - L] - - - -
L] L] - L] L

- L - L] L]

24. Building Trust and Psychological Safety
Overview:
Create a climate of open communication, innovation, and collaboration.
Learning Objectives:
o Define psychological safety and its impact.
e Build trust through consistency and integrity.
e Encourage idea sharing without fear.
Signature Exercise:
Team Trust Compass.

25. HR as a Strategic Business Partner
Overview:
Elevate HR’s role from administration to strategic transformation.
Learning Objectives:
o Partner with leadership in business planning.
e Align HR metrics with business KPlIs.
o Communicate HR’s strategic value.
Signature Exercise:
HR Strategy Canvas.

€7 Part 6 — Advanced HR Strategy & Leadership

26. Organizational Design and Workforce Transformation

27. HR Analytics and People Data Strategy

28. Ethical Leadership and Governance in HR

29. The Future of Work: Al, Automation & Human Connection

30. The Conscious HR Leader: Purpose, Presence & Transformation

(Advanced programs integrating Al, emotional culture, and leadership for HR executives.)




